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How well do you understand
your website visitor?

Marketers recognize that not every person who visits your website is a prospect or
immediate customer but you're struggling to make sense of your website visitor and
unable to promote relevant content at the right time. For many marketers, this is a
major challenge.

The Challenge:
As a marketer, you would like to:

« Segment your audience and load relevant content on your website that would
resonate with these individuals based on their most recent visit on the website.

+ Listen and collect data to optimize and identify future use cases to increase your
conversions and better engage with your audience.

To support and power web personalization, you need to have real-time insights
into each individual's up-to-the-minute behaviors, interactions, and history across
your channels. In addition, you need to be able to activate all that data, right as the
person is engaging. If this is the case, Interaction Studio is the right tool to help you
streamline your efforts and make use of the great data you already possess.
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look like:

Let's use “Blog Recommendations” as our example.

BLOG RECOMMENDATIONS

Your web users come to the website from various
channels and you want to serve up fresh blog content
each time they return to your site. In our example,
someone who is new to our website will be served up

the fOIlOWing three bIOg Options to start. sr?wing Customer Lifetime The Value of Marketing Finding Relevance in Data
s Download our eBook today to begin Learn how to stay relevant to
Learn best practices for overcoming leveraging advanced analytics to consumers by leveraging the vast
P data and organizational challenges create and convert opportunities. amount of data available to you.
Remember' When we don t knOW mUCh related to customer lifetime value, so _
. . . i i READ MORE READ MORE
about our web users, we're still in discovery ISR ST e e —
mode. Perhaps it's their first time landing A

on the website and now we begin to
learn about and better understand their

intent. Intent signals can be collected based on the

recent actions they've taken on your website, profile The concept can be applied across many industries such as retail,
creations, communication preference centers, etc. ecommerce, and financial services. Retail marketers may want to

Each time we gain a little more first-party data insight recommend products or offer promotions while industries like
we get better at displaying relevant content that will financial services may want to promote financial wellness blogs, etc.

drive engagement.
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Let's use an example of one of our
owned websites: In this case, a
first-time web visitor will be shown
our homepage along with a generic
set of blog recommendations. As the

web user engages with the website, BLOG RECOMMENDATIONS

we begin to learn their intent of

SOLUTIONS MARKETS RESULTS ABOUT ={Re]c] CONTACT

visiting our website. Ea
Allant Group is the parent — ’ﬁ
=

company of Bubblebox. Allant
is @ marketing services provider
focused on supporting mid-market

and emerging brands through a Growing Customer Lifetime The Value of Marketing Finding Relevance in Data
holistic set of offerings in support of Value Download our eBook today to begin Learn how to stay relevant to
marketers’ customer engagement Learn best practices for overcoming leveraging advanced analytics to consumers by leveraging the vast
needs including data integration data and organizational challenges create and convert opportunities. amount of data available to you.
! related to customer lifetime value, so ] —
and management, martech system you can win, serve, and retain more READ MORE READ MORE
integration, analytics and other customers.
application-layer integrations. Visit Rm — ‘

allantgroup.com to learn more.
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After a few clicks and
return visits driven by
other marketing channel AUANT
efforts, we begin to
discover that a user may
have an interest in learning
more about developing Knownenioeoma

audiences and building out Them. Reach Them. s
segmentations based on
their recent activities.

As a result, each time the

person revisits our website SRR e 4
. ' Manage your Allant Email Preferences.
(Wh eth er |t S th ro Ugh | Select to receive emalls most relevant to you and your business.
a return visit from our IPsight and expertise
newsletter, them updating i 1 =n
th el r co m m U n I Catlo n Tap into a world of information with essen’ im."”m“-

. an gata | M Prefer to stay up to
prefe re.nce th pi cs., etc), T date et kedin?
we begin to identify the e R N
relevant content within B Linked )
Ou r blog invento ry that We :Sll:.::‘ylluwauh Provide feedback and participate in surveys ta stay infarmed an the Litest
could serve up.
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A few days later, the
prospects receive a
newsletter bringing them
back to the website.
Having now learned that
they have recently been
previewing content or
providing data points
that indicate they have
an interest to learn more
under the “Data and

SOLUTIONS MARKETS RESULTS ABOUT BLOG CONTACT

BLOG RECOMMENDATIONS

ldentity” category, we { ,

have the ability to serve e X X/

up blogs that are relevant . —

to this category. The Persuasive Power of Allant Group POV: Changes to Extending Cloud Capabilities With

Personalization Third-Party Cookies: The First-Party APIs: Some Shortcuts

) . Revolution is about to begin ) e
Get the information you need to Wish the cloud application you used

speak to individual prospects and Google Chrome, the most widely used had a specific report? Lacking the ability
customers. In order to see a desktop browser, recently announced to schedule data exports? You're not
product or service, marketers are that it is delaying its plan to phase out alone. But there are options....
challenged to tell stories that... third-party cookies...

READ MORE READ MORE READ MORE
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How does Interaction
Studio work?

Interaction Studio is powered by data. It combines data-based
behavioural analytics and advanced machine learning, helping you
gain insight into each and every customer and prospects. You can
then use that data to deliver relevant, individualized experiences that
test and ultimately improve a customer’s journey with your company.

Bubblebox enables your marketing team to present personalized web
content leveraging visitor data and intent-indicators to present web
offers relevant to visitors and the ability to listen for future use cases.

This includes:

+  Working with you to add Interaction Studio to your web domains

* Mapping the website to enable Interaction Studio to listen to web
events and web visitor behaviours on the website

+ Develop, test and deploy web personalization campaigns

+ Leverage the customer’s website domain to render the campaign
on the website
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Why use Interaction Studio?

Interaction Studio enables marketers to connect data and create personalized
experiences across every touchpoint, including your company website, mobile apps,
emails, onsite locations, and more. With increased data-based marketing, you'll
start to identify patterns in visitor journeys that can shorten your sales cycle, e.g.
visitors tend to read 3 specific pieces of content before filling out your contact form.
By leveraging Interaction Studio, you can take visitors through these web journeys
sooner, allowing you to close them faster.

In short, Interaction Studio helps marketers:
* Listen to how customers interact with your brand across channels

* Understand what to do next based on rules set by the business
* Act on insights gathered to provide customers with the best experience
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Let’s continue with our example and leverage our blog recommendation scenario. In Marketing Cloud, you'll see Interaction Studio
in your top navigation.
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Once in Interaction Studio, the first screen you'll see is your dashboard, which includes various views of your account activity.
Let’s quickly break it down:

& interaction Studio Feedback AllantGroupInc»  § 3 avant admin v

= = ALLANTISPROD v L Reports > Dashboard Q,  Nov222021-Nov 292021 -
Dashboard

CHANNELS & EAMPAIGHS Activity Campaign And Goal History

@ CLICKTHROUGHS GOAL COMPLETIONS

& web
Server-Side
M Mobile
B3 Email

&% Third Party

AUDIENCES

Eg%‘-’v User Segments

Account Segments Top Campaigns
WEB CAMPAIG

Campalgn Name mpresslons RPU Campalgn Name Impressions

CATALOG

@ Catalog

D Surveys

MACHINE LEARNING

Einstein Recipes

@ Einstein Decisions

© ©L ©

m Einstein Reports

@
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Reports

Enables us to @
see website

revenue, activity,

top campaigns,

visitors, web events,
geography and

purchase breakdown
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Channels & Campaigns
List of real-time
personalized campaigns
across all channels
including web, email,
mobile and any third
party system

Audiences

This is the area
where you go to
find users and
segments that
you are targeting
with personalized
campaigns

Catalog
List of all parts of
your website that

can be tracked. This

includes articles,
blogs, products,
promotions and
page categories

Machine Learning
Using Einstein Recipes, a user

can create algorithms to track
customer behaviors, evaluate
which experiences have the
highest likelihood of engagement,
and ultimately make real-time
recommendations in a specific
channel, like web in this instance
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For our example of blog recommendations, we'll be selecting “Catalog” and creating a Catalog called “Blog Post”. When configuring
Interaction Studio category objects, best practice is to align your catalog to different categories that exist on your website. It's how a
user will most likely navigate across your website. These web categories are used for reporting and segmentation, so plan for how
you wish to visualize these.

. Interaction Studio Feedback i Allant Group Inc v § Allant Admin v

= £ ALLANTISPROD ~ Catalog > Categories Q Nov 22 2021 - Nov 29 2021 -

i Reports Categories filter by keyword or | filter by segments
CHANNELS & CAMPAIGNS Categories Word Cloud
@ Web Category Viewed 4 Avg View Time &

Select a category to see its summary and stats

E Server-Side
W Mobile
B2 Email
& Third Party

AUDIENCES

5}033 User Segments

Account Segments

CATALOG

El catalog » CATALOG OBJECTS
Blog Posts

[j Surveys .
Categories

MACHINE LEARNING {':]

Einstein Recipes
@ Einstein Decisions

m Einstein Reports
GEARS

@g Gears

Feeds

The concept can be applied across many industries such as retail, ecommerce, and financial services. Retail marketers may
want to recommend products, while financial services might want to promote lifestyle blogs or promotions.
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Before you jump to build in Interaction Studio, it's important to define what parts of your website are relevant for web
personalization. Do you need personalized product or blog recommendations, offers, articles, hero images, pop-ups or
others. Also, define and refine segmentation rules to apply to the web personalization areas.

From here, we have the ability to leverage your website’s sitemap to populate the Interaction Studio Catalog. Alternatively, you can
import all the information from a file but leveraging the sitemap is best practice due to real-time updating.

&P Interaction Studio Fesdbock | Allant Group Inc = 3 svant admin

= = ALLANTISPROD v Catalog > Categories Q Nov 22 2021 - Nov 29 2021 ;

L Reports Categories filter by keyword or |filter by segments

CHANNELS & CAMPAIGNS Categories word Cloud

& web Category Viewed + Avg View Time &
Select a category to see its summary and stats.

E Server-Side
M mobile
B2 Email
& Third Party

AUDIENCES

5;%9\ User Segments

Account Segments

CATALOG

El catalog » CATALOG OBJECTS
Blog Posts

[j Surveys .
Categories

MACHINE LEARNING {ﬁ

Einstein Recipes
@ Einstein Decisions

Einstein Reports
GEARS

@: Gears

Feeds
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Best practice is to have automations in place that show content on various channels as soon as it is uploaded, e.g. automatically
showing a just-published blog post in a newsletter that is being sent to a user that has indicated interest in the topic. This will ensure

that you're capturing your users’ interactions along with the content available in real time.

. Interaction Studio

§ Allant Admin ¥

Allant Group Inc « :

= £ ALLANTISPROD ~ Catalog > Blogs

Ll Reports Blog Posts 7 . &
CHANNELS & CAMPAIGNS Blogs

@ Web Blog Viewed  Avg ViewTime

% SeReESES Model Mayhem: Analytics in the Aftermath of COVID-19 {b

M Mobile

B8 Email

& Third Party

5103‘1 User Segments

Account Segments

CATALOG

E Catalog

[j Surveys

MACHINE LEARNING
Einstein Recipes
@ Einstein Decisions
Einstein Reports
GEARS

@3?, Gears

Feeds
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[+ EXPORT NEW BLOG

B oo

Model Mayhem: Analytics in the
Aftermath of COVID-19 &

COVID-19 has

accelerated the

marketing mode

evaluation process, but

regular review is
something brands should have been
doing all along.

Views 0
URL [# https:
ata-and-id

allantgroup.com/blog/d
marketing-model-evalua
tion-analytics-in-the-aftermath-of-covid-1

9
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B ALLANTISPROD v  ku feponts » i Q v
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What does the
data that we
collect look like?

In Interaction Studio, using the Event Stream and
Recent Visitors feature, we have the ability to see in
real-time what web users are seeing organically vs
what they're reading based on the recommended
products. Information will be collected © e Wi
anonymously until you've been able to collect

information and begin to create a unique identifier.

jsmith@allantgroup.com
North York, ON CA

Affinities

BP0 ® @ ®

Details Identity Attributes

An identifier is defined by your business, such as an The concept can be applied across many industries such as
IP address, email, lead or contact ID. retail, ecommerce, and financial services. Retail marketers may
want to recommend products based on their interest based on
In our example, email was used as an identifier. a number of factors such as material, size, type etc, or say for
Here we can see “jsmith@allantgroup.com” is a financial services having the ability to understand factors such

as lifestyle, interest, behaviour, life stages, health and wellness
interest, to present relevant content.

known identifier which could have been collected
from signing up to events, making an online
purchase, subscribing to a newsletter, etc.
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Below, under Event Stream or even
Recent Visitors, you'll notice that any
“recommended” blogs generated via
Interaction Studio are flagged with
the little comment bubble along with - p—— pv—g—
“recommended” for you to listen and = ool Bl i e
analyze for future engagement and e e L

conversations with your customers.

searcnfor. | Usend

@ wo cuenny

B serverside
Event Detail
A Mobie
Timestamp

E3 Email

Interaction Studio Premium & masuny
License holders have the o
ability to push and pull
—  data from Marketing Cloud
Interaction Studio to the Salesforce
CRM. This enables your marketing, sales
and service teams, via Sales Cloud, to
view your customers web engagement
and communicate to your segments o s -
accordingly. The full web and sale cycle o it b s s
view of the customer allows your teams
to sell more efficiently by leveraging
these known web behaviours and
provide a better customer experience.

Userio
URL

Clisnt 1P 521

User Agent

Beacon version 16
Bt 1817
contentZones (]

ehannel Weo
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The Results:

Now you have the ability to to serve up content on your website that:

+ your audience hasn't seen or spent a long time consuming

+ isrelevant based on their intent-signals

+ will lead to engagement based on their intent signals

+ collects additional data for you to analyze for future decision making
+ closes customers faster based on previous visitor patterns

Get Started with Interaction Studio and Bubblebox

Start a conversation with a Bubblebox Solutions Consultant to better understand your customers and business goals to implement
Interaction Studio into your environment and get web personalization launched in just a few weeks.

Here's a sample timeline of what to expect when implementing one use case in Interaction Studio.

Workshop & Config Discovery Build QAJUA Testing Deploy
(~1 week) (~2 weeks) (~4 weeks) (~2 weeks) (=1 week)

—@ Website SDK & Tagging —@ Develop Blueprint —@ Build Configuration —@ QA Testing Publish in Production

Sample

. A +—4@ Product Introduction
timeline:

—4@ Finalize Use Cases —4@ Set up Use Cases —4@ Deliver UA Plan Publish Experiences

Get in touch
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—4@ Use Case Discovery

—@ IS Platform Setup

—@ Cookie Policy Update

—@ Recognition Strategy

—@ Asset Requirements

—@ Blueprint Sign-off
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—4&@ Deliver Assets

& Build Experiences

'—@ Plan A/B Tests

—4@ UA Testing
—@ Config Updates

“—@ Final Sign-off

Final QA/UA

www.bubblebox.cloud/connect

Are you new or an existing Salesforce Marketing Cloud user and need help creating real-time web personalization and
interactions using Interaction Studio? Contact us to start the conversation and find out how we can help you increase your
engagement, conversions, revenue, and loyalty. Personalize customer experiences with Salesforce Interaction Studio.




